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variables on consumer decisions to shop was 50%, while the remaining 50% was
influenced by other variables not included in this research model. The results of
research hypothesis testing using partial test (t test) found that the price variable
has a significance of (0.000 <0.05) so there is a positive and significant influence
on consumer decisions to shop at Indomaret Gerai JIn. Medan Branch Industry.
The product quality variable has a significance of (0.000 <0. 05) so there is a
positive and significant effect on product quality on consumer decisions to shop at
Indomaret outlets JIn. Medan Branch Industry. Simultaneous test results (Test F)
found that the significance value of 0.000 <0.05, so there is a positive and
significant effect of price and product quality simultaneously on purchasing
decisions at Gerai Indomaret JIn. Medan Branch Industry.
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1. Instroduction

The price set or offered by the Indomaret outlet can be reached by all people. It can be said that the prices
offered by Indomaret Stores are much cheaper than similar outlets, moreover Indomaret outlets also serve
online purchases and home delivery where the prices you get will also be cheaper. In other words, Indomaret
outlets provide product variations with price variations as well. But basically, consumers will buy products that
can satisfy desires not only in physical form but also the benefits and quality of the product. Price is the only
element of the marketing mix that generates revenue, other elements generate costs [2]. Product quality is the
ability of a product to carry out its function, including durability, reliability, accuracy, ease of operation and
repair, as well as other valuable attributes [2]. The Indomaret outlet really maintains the quality of its products
in every product offered, which is like daily necessities, because by maintaining the quality of these products,
customers will not switch to other outlets and continue to use the product so that if consumers are satisfied with
the price and quality of the products offered by Indomaret outlets. From the background description above, the
researcher wants how the price and product quality simultaneously have a positive and significant effect on
purchasing decisions at Gerai Indomaret JIn. Medan Branch Industry. because by maintaining the quality of
the product, customers will not switch to other outlets and continue to use the product so that if consumers are
satisfied with the price and quality of products offered by Indomaret outlets. From the background description
above, the researcher wants how the price and product quality have a positive and significant effect
simultaneously on purchasing decisions at Gerai Indomaret JIn. Medan Branch Industry. because by
maintaining the quality of the product, customers will not switch to other outlets and continue to use the product
so that if consumers are satisfied with the price and quality of products offered by Indomaret outlets. From the
background description above, the researcher wants how the price and product quality have a positive and
significant effect simultaneously on purchasing decisions at Gerai Indomaret JIn. Medan Branch Industry.

2. Method

This type of research is quantitative research. This study aims to seeHow do prices and product quality
simultaneously have a positive and significant effect on purchasing decisions at Gerai Indomaret JIn. Medan
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Branch Industry. The data instrument test conducted in this study was the validity and reliability test. The
analysis used in this research is to use multiple linear regression test along with the classical assumption test.
The population in this study were all customers of the Medan branch of Indomaret jIn industry. The sample in
this study were 100 people. The sampling method used was a random sampling method.

3. Results and Analysis

a. Data Validity Test
The validity test is used by correlating the total factor score with the total score. If the correlation of
each factor (r count) is positive and the magnitude is 0.360 and above, then the factor is a strong
construct so it can be concluded that the instrument has good construction validity.

Table 1
Validity Test Results

Price (X1) Pearson Correlation | Information
H1 0.410 Valid
H2 0.596 Valid
H3 0.504 Valid
H4 0.535 Valid
H5 0.469 Valid
H6 0.439 Valid
H7 0.378 Valid
H8 0.558 Valid
H9 0.488 Valid
H10 0.315 Valid
H11 0.470 Valid
H12 0.490 Valid
H13 0.511 Valid
H14 0.395 Valid
H15 0.357 Valid
H16 0.569 Valid

Product Quality (X2) | Pearson Correlation | Information
KP1 0.677 Valid
KP2 0.442 Valid
KP3 0.453 Valid
KP4 0.390 Valid
KP5 0.515 Valid
KP6 0.356 Valid
KP7 0.356 Valid
KP8 0.617 Valid
KP9 0.586 Valid
KP10 0.443 Valid
KP11 0.365 Valid
KP12 0.499 Valid
KP13 0.559 Valid
KP14 0.544 Valid
KP15 0.378 Valid
KP16 0.442 Valid
KP17 0.474 Valid
KP18 0.441 Valid
KP19 0.300 Valid
KP20 0.445 Valid
KP21 0.502 Valid
KP22 0.579 Valid
KP23 0.618 Valid
KP24 0.889 Valid
KP25 0.356 Valid
KP26 0.584 Valid
KP27 0.345 Valid
KP28 0.574 Valid
KP29 0.619 Valid
KP30 0.586 Valid
KP31 0.617 Valid
KP32 0.391 Valid

Purchase Decision (Y) | Pearson Correlation | Information
KPK1 0.305 Valid
KPK2 0.623 Valid
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KPK3 0.513 Valid
KPK4 0.555 Valid
KPKS5 0.650 Valid
KPK6 0.639 Valid
KPK?7 0.660 Valid
KPK8 0.551 Valid
KPK9 0.548 Valid
KPK10 0.567 Valid
KPK11 0.595 Valid
KPK12 0.599 Valid
KPK13 0.552 Valid
KPK14 0.732 Valid
KPK15 0.727 Valid
KPK16 0.433 Valid
KPK17 0.642 Valid
KPK18 0.476 Valid
KPK19 0.664 Valid
KPK20 0.704 Valid

Source: Primary data processed, 2020

From the table above the items of the questionnaire, namely the results of the validity test, show that
the Pearson correlation value of all variables is greater than 0.3, thus all items of the measurement
instrument can be said to be valid.

b. Reliability Test Results
The results of reliability testing in the table above indicate that the three variables have a coefficient
of alpha (a)> 0.6 so that it can be said that the questionnaire compiled is reliable or reliable as a data
collection tool in this study.

Table 2
Reliability Test Results
Variable Cronbach Alpha | Decision
Price 0.755 Reliable
Product quality 0.893 Reliable
Buying decision 0.899 Reliable

Source: Primary data processed, 2020

The results of reliability testing in the table above show that the three variables have a coefficient of
alpha (a)> 0.60 so that it can be said that the questionnaire compiled is reliable or reliable as a data
collection tool in this study.

¢. Simple Linear Regression Test Results
Simple linear regression analysis aims to measure the strength of the relationship between two or more
variables, it also shows the direction of the relationship between the dependent variable and the
independent variable. This study uses multiple linear regression equations because it has more than
one independent variable. Following are the results of data processing using SPSS 22.

Table 3
Linear Regression Test Results

Unstandardized Coefficients |Standardized Coefficients
Model B Std. Error Beta
1 (Constant)

13,993 6,905
Product Quality (X1) 560 149 332
Purchase Decision (X2) 392 074 465

a.Dependent Variable: purchasing decisions
Source: Primary data processed, 2020

From the regression table above, it can be seen that the equation formed is:
Y '=13.993 + 0.560X1 + 0.392X2
This equation explains that:
1) The background variables of product quality and work experience have a positive coefficient of
purchase decisions
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2) The product quality coefficient gives a value of 0.560 which means that if the quality of the
product is getting better, the purchasing decision will increase
3) The product quality coefficient gives a value of 0.392 which means that if the work experience
is better, the purchasing decision will also increase.
d. Partial Test Result (t test)
The t test is one of the hypothesis tests in multiple linear regression analysis research, the t test aims

to determine whether the independent variable (X) partially affects the dependent variable ().

Table 4
T Test Results
Model Unstandardized Coefficients Coeffici dized standard t Sig. Collinearity Statistics
ents
B Std. Error Beta Tolera VIF
nce

(Constant) 13,993 6,905 2,027| , 045

Price , 560 , 149 , 332 3,755| ,000]( , 648 1,543
Product quality , 392 ,074 , 465 5,271 ,000] , 648 1,543

a. Dependent Variable: Employee Work Ethic ()
Source: Primary data processed, 2020

Ho is accepted: if T is calculated <T table, it means that the price and product quality partially
influence the purchasing decision (Case Study at Indomaret Outlet JIn. Industri Branch of Medan).
Ho is unacceptable: if T is calculated> T table, it means that the price and quality of the product do
not partially influence the purchasing decision (Case Study at Indomaret Gerai, JIn. Industri Branch
of Medan).

e. Simultaneous Test Results (Test F)

Table 5
F Test Results
Model Sum of| df Mean| F Sig.
Squares| Square
Regression] 1861,548 2 930,774 50,434] , 000h
Residual 1790,162 97 18,455
Total 3651,710 99

Data sources were processed in 2020

Based on the results of the f test research, it can be seen that the calculated f value is 50.434 and the
significant value is 0.000 which is smaller than 0.05. From these results, it is obtained that Ho is
rejected and Ha is accepted, which means that there is a significant effect together of the variable price
and product quality on purchasing decisions at Gerai Indomaret JIn. Medan Branch Industry, thus the
hypothesis in this study is proven.

f.  Coefficient of Determination (R2)
The coefficient of determination is carried out to test the influence of the variable product quality and

work experience (X) on purchasing decisions (Y).

Table 6
Determination Coefficient Test Results

IModel IR R Square Adjusted R Std. Error of the
Square Estimate
1 , 714a , 510 , 500 4,296
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4.

Based on the results of data processing, it can be seen that the R Square (R2) value is 0.510. This
means that the purchase decision at Gerai Indomaret Jin. The Medan Branch Industry is very much
influenced by the price variable, the product quality is 51.0% while the remaining 49.0 %% is
influenced by other variables that are not included in the model. These variables can be caused by the
influence of economics, processes and people and technology as well as culture or variables caused
by the characteristics of the consumers themselves.

Conclusion

Based on the results of the analysis and discussion stated in the previous chapter, a conclusion can be

given as follows:

a.

5.

(1]
(2]

(3]
(4]
(5]
(6]
[7]
(8]
(9]
[10]
[11]

[12]

[13]
[14]
[15]
[16]
[17]

[18]
[19]

This research consists of variable price (X1), product quality (X2), and purchase decision (Y) (Case
Study at Indomaret Gerai JIn. Industri Branch Medan). Where the price variable in this study has a
significant value of 0.00 which means that there is an effect of price on purchasing decisions because
price is an important instrument for consumers in making purchasing decisions, low prices can be a
reference for consumers in buying a product at Gerai Indomaret Jin. Medan Branch Industry

Product quality in this study has a significant value of 0.00, which means that there is an effect of
product quality on purchasing decisions at Gerai Indomaret Jin. Medan Branch Industry, because good
product quality will be an important instrument in making decisions to make purchases, the higher the
quality of a product, the higher consumer demand so that indirectly the company will benefit from being
able to create and sell a product. The conclusion in this study is the effect of price and product quality
on purchasing decisions (Case Study at Indomaret Gerai JIn. Industri Branch Medan).
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